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	Program Kore Lavi

	Request for proposal:
	Market study

	The Kore Lavi Program has developed and launched an effective and affordable system for making staple and fresh food products available to selected household-based beneficiaries according to their ranking on the Haitian Deprivation and Vulnerability Index (HDVI).   The purpose of this system is to put in place a voucher-based social safety net so that extremely vulnerable people will have at least one stable source of some food, which will reduce health care costs and could even save lives in certain circumstances.   In addition to providing staple foods, access to fresh foods is being promoted by the program to improve nutrition and promote local production, involving small vendors, especially women.   

	Geographic areas affected by the market study
	Southeast, Center, Northwest, West (Ile La Gonave), and Artibonite

	The main objective of this assignment is to determine the effect of the program on the local market dynamics and the availability of locally produced commodities across the program’s geographic areas. The specific objectives of the study are; but are not limited to the following:

1. Assess and identify the products within the food basket that the recipients tend to buy the most specifically related to the fresh foods

2. What general trends are affecting the quantity and quality of the products that a beneficiary can purchase with his/her voucher?
3. Determine the effect of the program activities on the availability of local products

4. Determine the supply sources of the program vendors

5. Recommend the best strategies that can be used to create a network of local service providers across the different departments of the country

6. Assess and recommend the best methodology/practice to improve the program’s price control mechanism which aims at monitoring the market price to avoid unjustified  inflation

7. Make recommendations on how the food basket can be adjusted as a result of natural shocks

	The consulting team should have experience on qualitative and quantitative research; clear knowledge on market research methodology and experience in using different social research tools and techniques. The consulting team should be skilled in conducting market analysis and value chain study.
· At least five (5) years of experience in research, applied economics, or related fields 

· More than ten (10) years of experience in design, monitoring and evaluation of relevant programs;

· Minimum five (5) years of experience in facilitation skills; use of participatory tools for evaluation purposes;
· Thorough understanding of electronic-based food voucher programs, cash transfer and livelihood improvement programs
· Fluency in English and French required; working knowledge of Haitian Creole desirable;

Willingness and ability to travel and work in remote and challenging environments

	
	The proposal offers are expected on April 15th, 2016 as the study is expected to commence on April 25th, 2016 for an estimated period of 28 days.



